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Suggestive Coverage:

Differences between products and services.

Marketing implications of the differences between products and services.
Product/Service Classification.

Levels of Product, Product Hierarchy.

Product Line Decisions.

New Product Development Process: Product Failures.

Service Development Process: Use of Blue Printing.

Product Life Cycle and Strategies for Different Stages.

Meaning & Scope of Branding, Brand Element Decisions.

Brand Equity Models- BAV model, Aaker model, Brand resonance.
Branding and Brand Extensions.

Relationship between Positioning / Repositioning and brand equity.
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