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 Instructions:-
 Q. No 1 is compulsory.
 Attempt Any Four from the Remaining Six Questions. 
 Figures to the right indicate marks in full.

Marks

Q. 1 Answer the following questions based on case -  make necessary assumptions as and when
required 

20

a Could the refrigerator market be segmented on geographical base planned by Electrolux?
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b Assuming that you are the marketing manager of the company, develop a marketing mix for 
the rural market.

Q. 2 Answer Any two from the following. 5x2 =
10

a. A leading automobile manufacturing company is planning to launch as small automatic car in 
the Indian market. The company has to prepare a marketing Plan for the same.  

b. “Marketing is all about satisfying consumer needs and Demands”. Comment on the statement 
with examples.

c. With respect to the today’s marketing scenario explain the major challenges an organization 
face? Also suggest ways to combat these challenges. 

Q. 3 Answer Any two from the following. 5x2=
10

a. Assume you are going to open a new store selling fitness products. Do a customer and 
competitor analysis by using necessary assumptions? 

b. Identify some recent technological innovations in the marketplace and describe how they have 
affected consumer’s everyday activities?

c. What can a marketer do to positively influence a situation in which a consumer is ready to buy 
but has not yet done so?

Q. 4 Answer Any two from the following. 5x2 =
10

a. You have been asked to identify various segments in the market and then a potential target 
strategy for a soft toy company. Describe your answers with proper justifications.

b. Describe the steps of market research process with a proper example.
c. What do you understand by consumer’s perceived value? How can a company deliver the high 

consumer value? 
Q. 5 Answer Any two from the following. 5x2 =

10
a. Explain what a product mix is. How a company does takes the product line decisions?
b. What is a brand? Determine the various types of branding strategies used by firms?
c. Why do firms create new products? Describe the different groups of adopters articulated by the

diffusion of innovation of products?
Q. 6 Answer Any two from the following. 5x2 =

10
a. “Marketing has evolved into a major business function that crosses all areas of a firm”. 

Comment on the statement with proper justification.
b. Describe the importance of marketing channels? Differentiate the direct and indirect channels?
c. Explain the four steps of AIDA model with proper examples

Q. 7 Answer Any two from the following 5x2 =
10

a. Importance of services in marketing 
b. Co-branding and its relevance
c. Positioning strategies
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