Marketing Research

Topic covered:

1. Introduction to marketing Research, Problem identification &problem
solving research, Process of Marketing Research

2. Problem definition & its importance, Management Decision Problem,
Marketing Research Problem

3. Developing an approach to the problem

4. Research Design, Exploratory, Conclusive, Descriptive & Causal
Research

5. Qualitative and Quantitative Research Methods

6. Measurement and scaling, Comparative &non comparative scaling
techniques

7. Questionnaire design procedure, Sampling design & procedures

8. Data Preparation, Correlation & Regression

9. Introduction to Factor Analysis & Structural Equation Modelling

10. Report Preparation & Presentation
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