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Note: Attempt any four questions out of Q.1 to Q.7 and Q. 8 is compulsory.
1. Define Communication and explain th€ main steps involved in communication process.
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What do you know about promotion? Explain different methods of promotion.

3. Define advertising and explain its objectives with suitable example from the market on the
basis of your knowledge.

4. Explain measuring advertising effectiveness and its DAGMAR approach in detail.

5. Highlight the different methods of sales promotion for consumers of FMCG and durable
products separately.

6. Carry out the comparative study of different methods of promotions in detail

7. Short notes:
(a) ASCI
(b) Trade oriented sales promotion methods
(c) Personal selling
(d) Publicity
(e) Med.ia scheduling

8. Case Study (compulsory)
Select only one company of your choice from any sector of Indian markets out of FMCG,
telecom, IT, pharmaceutical, automobile sectors or you are familiar with. On the basis of
your market knowledge. criticaily evaluate its presence in Indian and global markets,
product line, major competitors, business promotion strategies, impact of these strategies on

its business, and its future plans.
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