
Marketing Research

Course Contents:

1. Introduction to Marketing research and the problems in marketing that are
addressed by research

2. Developing research problem
3. Research design – Exploratory, Descriptive and Causal
4. Qualitative and Quantitative methods of data collection
5. Measurement and scaling
6. Questionnaire design procedure
7. Fieldwork data preparation
8. Descriptive Statistics
9. Hypothesis Testing
10. Multi-variate Analysis (Factor Analysis, Cluster Analysis, Conjoint Analysis)
11. International Marketing research
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