Paper / Subject Code: N20631 / Marketing Strategy
MMS Sem - Il (Mktg.)

University Exam .

17-12-2025
Time: 1Hour ' Marks: 30

Instructions: Q1 is COMPULSORY and carries 10 Marks, Q2 and Q3 carries 10 marks each.
Make and mention necessary assumptions.

Q.1. (Case Study / Case Let) 10 Marks — COMPULSORY

A company used to promote the products through traditional media like advertising on television
programs, utilizing radio and print media. In the past the company had allocated around 80% - 90%
of its budget to traditional media. The awareness, sales and market share of the company’s products
is showing decreasing trend. Company researched that the reason for this downward trend from the
year 2010 till 2020 is lack of effective communication. By the year 2020 company realized the shift
in consumer’s media consumption habits. The products of the company cater to the need of young
consumers. The company has decided to promote the products effectively and increased budget
allocation for promoting products on social media from 20% to 75% (year 2020 to 2025) in the last
five years. The allocation of budget for traditional media like, TV advertisements, radio and print
media has been decreased from 80% - 90% to 20% - 25% % for the same period (year 2020 to 2025).
The media consumption habits of consumers show a shift from traditional media to social media. The
downward trend has changed and there is huge improvement in awareness, sales and market share of
the company’s product due promotion over social media.

Q.1 (A) Assess the change in customer engagement, nature of content shared over social media due
to increased budget allocation by the company. CO4 (5 MARKS)

Q.1 (B) Determine the social media channel options available for the company for effectively
promoting the products. COs5 (5§ MARKS)

0.2. (Answer any ONE, Q.2.4A OR Q.2. B) 10 Marks

Q.2 (A) (i) List the point of parity (POP) and point of differentiation (POD) with respect to positioning
of bathing soap. CO1 (5 MARKS)

Q.2 (A) (ii) Describe the 5C’s analysis with reference to electric vehicles. CO2 (5 MARKS)
OR
Q.2 (B) (i) Discuss the utility of geographic and demographic bases of segmentation for ready to
cook food. CO1 (5 MARKS)
Q.2 (B) (ii) Design a promotional plan emphasizing 6M’s model of communication for toothpaste.
CO2 (5§ MARKS)

Q.3 (Answer any ONE, Q.3.A OR Q.3 B) 10 Marks

Q.3 (A) An Ayurveda company is launching a new brand of face wash for women. Recommend the
most effective distribution strategy. CO4 (10 MARKS)
OR
Q.3 (B) A company for its products on E-commerce platform is getting positive reviews from
majority of customers and few of the customers are giving negative reviews. Discover
how the company can utilize positive and negative reviews provided by the customers.
CO3 (10 MARKS)
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